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1. Aims of the programme:

The programme aims to produce graduates who have acquired:

· An understanding of the professional, managerial and technical dimensions of work in the publishing industry;

· A full understanding of electronic commerce, in particular as applied to the trade in products that are themselves electronic publications;

· The core skills needed to obtain an entry-level professional position in the publishing, especially the electronic publishing, industry;

· The learning skills necessary to attain continuing professional development.

2. Relevant subject benchmark statements and other external and internal reference points used to inform programme outcomes:

· QAA Subject Benchmark Statement for Librarianship and Information Management

· QAA Subject Benchmark Statement for Communication, Media, Film and Cultural Studies

· Loughborough University, A Strategy for Teaching and Learning in the New Millennium

· Department of Information Science, Aims and Objectives

· Department of Information Science, Learning and Teaching Strategy (revised draft February 2002)

· Department of Information Science, External Subject Review, October 2000

· Department of Information Science Periodic Programme Review, May 2005

3. Intended Learning Outcomes

Knowledge and Understanding:

On successful completion of this programme, students should be able to:

· demonstrate knowledge and understanding of: design principles and production technologies as applied to printed and electronic publications;

· editorial and marketing roles as applicable to various categories of books, periodical publications and lectronic publications;

· financial, human-resources, and general management principles and methods as applied in the publishing industry;

· the concepts and principles underlying the storage, retrieval and use of information held in both printed and electronic forms;

· the position of the publishing industry within the overall structure of the media industries world-wide;

· the principles, techniques and practices of electronic commerce;

· and the roles of information, information technology and information products in modern society.

Teaching, learning and assessment strategies to enable outcomes to be achieved and demonstrated:

Lectures, tutorials, seminars, computer-laboratory practical classes and computer-assisted learning packages are all used within the programme to provide a variety of learning experiences.  Assessed coursework exercises include essays and reports to test knowledge and understanding. In some modules there are also examinations to test the students’ grasp of concepts and principles and their ability to explain these under time pressure. 

A project in the final year tests each student’s ability to bring the various skills and knowledge together into a small but comprehensive investigation of a specialised topic of the student’s own choosing.

Skills and other attributes:

a. Subject-specific cognitive skills:

On successful completion of this programme, students should be able to:

· Critically analyse developments in the publishing industry;

· Evaluate different information technology applications and their use;

· Discuss the principles of management as applied to publishing in a variety of environments and institutional contexts;

· Analyse data and synergise information into value-added formats;

· Evaluate publishers’ customers’ needs in a variety of contexts and in relation to a range of printed and electronic information products;

· Plan metadata and other retrieval tools to be assigned to publications;

· Apply these various skills to the planning and execution of projects for the provision of e-commerce products in the publishing industry.

Teaching, learning and assessment strategies to enable outcomes to be achieved and demonstrated:

Lectures, tutorials and computer practical classes in a number of modules develop these understandings.  They are tested by individual coursework projects in modules such as Introduction to Internet Publishing, Retrieval and Organisation of Information, Graphic Design and DTP, Editing and Marketing, Publications Design and Production, E-Business Management and Strategy, Internet Marketing, and others.

b. Subject-specific practical skills:

On completion of the programme, students should be able to:

· Demonstrate IT competence with a range of computer applications;

· In particular, use desktop publishing and computer graphics software;

· Design publications (print and electronic) that will be marketable;

· Undertake copyediting tasks confidently and with accuracy;

· Apply legal and ethical procedures likely to be encountered in publishing;

· Use financial and other management techniques appropriate to the electronic publishing industry and e-commerce.

Teaching, learning and assessment strategies to enable outcomes to be achieved and demonstrated:

Computer-laboratory practical classes in several modules teach the use of specialised software for publishing.  Copy-editing skills are taught in the tutorial classes of the Editing and Marketing module and tested by one of the pieces of coursework in that module.  Financial management is also taught at an elementary level in the lectures of the Editing and Marketing module and tested by another of the pieces of coursework in that module.

Practical work using various specialised software packages (such as desktop publishing systems) tests acquisition of subject-specific IT skills, assessed class tests measure the acquisition of copy-editing skills, items of graphical coursework test the acquisition of graphic design principles, and business plans test the students’ financial management abilities.
c. Key/transferable skills:

On successful completion of this programme, students should be able to:

· Plan and undertake independent research for a project in a defined project area

· Manage a range of data and present them effectively in a suitable format

· Communicate effectively the results of their studies and research in writing (reports and essays) and verbally;

· Work effectively in small teams;

· Act independently in time management and planning work

· Handle financial accounts at a basic level;

· Use a variety of IT packages and applications confidently
Teaching, learning and assessment strategies to enable outcomes to be achieved and demonstrated:

Computer laboratory practical classes help the students to maintain and upgrade their IT skills;  modules organised around groupwork activities improve interpersonal skills.

Practical coursework using various packages tests acquisition of IT skills, case studies and group projects test interpersonal skills, and other coursework exercises test skills in organisation of material and its demonstration in oral presentation and on visual aids.  

4. Programme structures and requirements, levels, modules, credits and awards:

The programme lasts three years, full-time.  Between the second and final year, students may optionally take a sandwich year placement post with a relevant employer; successful completion of this sandwich year leads to the additional award of the Diploma in Professional Studies. 

Year One (Part A)

	Introduction to Publishing (20)

	Management Problem Solving (10)
	Graphic Design and Desktop Publishing (10)

	Introduction to Internet Publishing (10)  
	Retrieval & Organisation of Information (10)

	Studying Information Science (10)
	Organisational Theory (10)

	Introduction to E-Business (10)
	The Information Society (10)

	Intro to Communication & Media Studies A (10)
	Intro to Communication & Media Studies B (10)


Year Two (Part B)

	Editing and Marketing (20)

	Publishing Design and Production (20)

	Information Science and Retrieval Systems (20)

	Subject Analysis and Indexing (10)
	Research Methods (10)

	Information & Knowledge Management 1 (10)
	E-Business Management and Strategy (10)

	Informatics and Systems (10)
	One optional module from:

Human Resource Management (10)

Database Design (10)

User Centred Services (10)

	
	


Final Year (Part C)

	Project (30)

	Legal and Professional Issues (10)
	Electronic Information Management (10)

	The Book Trade (10)
	The Magazine Business (10)

	Internet Marketing (10)
	Information and Knowledge Management 2 (10)

	
	

	Optional Modules:
	Optional Modules:

	Information Management in the NHS (10)
	Consumer Health Information (10)

	Preservation Management 1 (10)
	Preservation Management 2 (10)

	Gender and Information Studies (10)
	Systems Modelling (10)

	Hypermedia (10)
	Information Work in Developing Countries (10)

	Interaction Design (10)
	The Child and the Book (10)

	Culture and Change Management (10)
	User Centred Services (10)

	
	Human Information Processing (10)


5. Criteria for admission to the programme:

A minimum of 280 points at GCE ‘A’ level, or equivalent in other qualifications (such as Scottish Highers, International Baccalaureate, access qualifications, etc.).

6. Information about assessment regulations:

In each year of the programme students must register for modules with a total weight of 120 credits, and must pass modules totalling a minimum of 100 credits to progress to the next year and to graduate at the end of the final year. In each year students are also required to achieve a minimum of 30% in every module.  Modules are assessed by coursework, examination, or (most commonly) a combination of both, as indicated in individual module specifications. Any student who fails to meet these requirements has the automatic right of reassessment on one occasion only in any module or modules which are causing them to fail.  Results from all modules undertaken in Parts B and C count towards the final degree grade, in the ratio 40% : 60%.  

7. Indicators of quality:

The department received an External Subject Review score of the maximum, 24/24, in October 2000.

The department was rated grade 5 in the 2001 Research Assessment Exercise, one below the highest grade.

8. Particular support for learning:
Careers Service:

http://www.lboro.ac.uk/service/careers/section/careers_service/welcome.html
The Careers Service provides support and advice for students seeking careers guidance and help with job-searching techniques, together with a library of careers resources, careers fairs, employer presentations, management and skills courses and a comprehensive website containing vacancies and information. In the UK Graduate Careers  survey, sponsored by the Times Newspaper, Loughborough University Careers Service was rated as one of the most impressive with over 80% of students rating it as good or excellent. The service has also been identified by employers as the amongst the top ten Higher Education careers services in the 2003 Association of graduate Recruiters/Barkers survey.

Library:

http://www.lboro.ac.uk/library/
The University Library provides advanced support for student learning in a purpose-built building and electronically via the web.  It is open for upwards of 80 hours per week during semester and holds a stock of more than half a million volumes and an extensive serials collection.  Numerous PC workstations (100+), networked printing facilities and self-service photocopiers are also available.  The Library is designated EDC (European Documentation Centre).  The Library catalogue is available on-line, as are electronic versions of reading lists.  Over 180 subject-specific electronic databases can be accessed by users both on campus and elsewhere.  The Library organises induction sessions for first year students and librarians can provide flexible training for students and researchers throughout their time at Loughborough.  User support is also available from the Library information desks, via printed and online guides and through a series of ‘Lunchtime in the Library’ and other training sessions.  There are a variety of study environments in the Library, including individual and group study desks, private carrels and group study rooms.

Computing Services:

http://www.lboro.ac.uk/computing/index.html
Computing Services provides the University IT facilities and infrastructure.  General purpose computer resources across campus are open 24 hours and more specialist computer laboratories are provided I partnership with departments.  Students in halls of residence are supported in connecting their computers to the high speed network.  The University’s virtual learning environment “LEARN” provides on and off campus access to web-based teaching materials provided by lecturing staff.

Professional Development:

http://www.lboro.ac.uk/service/pd

Professional Development (PD) provides continuing professional development and support in teaching and a wide range of other areas.  

New lecturers attend a personalised programme of PD courses and, in the final year of probation, PD assesses their teaching through direct observation and a portfolio.  Accreditation for this process has been awarded by the Higher Education Academy (HEA). 

PD works directly with staff who wish to develop more effective teaching and learning methods – including the area of learning technologies – and provides resources to support the learning skills development of students.


Other development opportunities are provided in institutional strategic priority 
areas and in response to discussions with departments in the context of their 
needs.

Counselling Service and English Language Study Unit:

http://www.lboro.ac.uk/service/counselling/
http://www.lboro.ac.uk/admin/elsu/index.htm
The Counselling Service and English Language Study Unit are able to support individual students in resolving problems and in improving communication skills for international students.

Engineering Education Centre:

http://eec.lboro.ac.uk/home/home.php
The Engineering Education Centre supports the implementation of innovative Teaching and Learning Methods into the curriculum, within the Faculty of Engineering, via the use of appropriate technologies.  The Centre provides a focus for computer based learning and teaching activities in the Engineering Faculty, unlimited advice on Computer aided learning/assessment and distance learning materials, a limited amount of free software development  time, and help to secure funding and manage projects relevant to learning and teaching

Mathematics Learning Support Centre: 

http://learn.lboro.ac.uk/sci/ma/mlsc/
The Centre, which is based in the School of Mathematics, provides a range of services designed to support any undergraduate student in the University in their learning of mathematics.  In particular it aims to help students in the earlier stages of their studies who might benefit from resources and tuition over and above that normally provided as part of their course.

The Virtual Engineering Mathematics Learning Support Centre provides online help for Engineering students in mathematics.  This site is an additional resource provided by the mathematics Learning Support Centre in conjunction with the Faculty of Engineering Teaching and Learning Support Centre, providing students with an additional way of accessing some of the resources held within the centre – 24 hours a day.

Disabilities & Additional Needs Service:

http://www.lboro.ac.uk/disabilities/
The Disabilities and Additional Needs Service (DANS) offers support for students and staff including: advice both on matters relating to the Special Educational Needs and Disabilities Act (SENDA); adaptation of course materials into Braille/large print/tape/disk/other formats; organising mobility training; BSL interpretation; provision of communication support workers; note takers in lectures/tutorials; assessment of specific support, equipment and software needs; individual/small group tuition for students who have dyslexia; representing students’ needs to academic and other University departments; organising adapted accommodation to meet individual needs; helping to organise carers to meet any personal care needs; organising appropriate support for students who have a mental health problem.

DANS has links with the RNIB Vocational College, Derby College for Deaf People and the National Autism Society to offer effective support to students at the University.  It regularly takes advice from other national and local organisations of and for disabled people.

Where a student has complex support or accommodation needs, contact with DANS is strongly advised prior to application.
9. Methods for evaluating and improving the quality and standards of learning:

The University has a formal quality procedure and reporting structure laid out in its Academic Quality Procedures handbook, available online at:

http://www.lboro.ac.uk/admin/ar/policy/aqp/index.htm 

and directed by the Pro-Vice-Chancellor (Teaching).  Each Faculty has an Associate Dean for Teaching responsible for all learning and teaching matters.  For each Faculty there is a Directorate (responsible for the allocation of resources) and a Board (responsible for monitoring quality issues within each department).  Support is provided by Professional Development. Student feedback on modules and programmes is sought at regular intervals, individual programmes are reviewed annually, and Departments review their full portfolio of programmes as part of a Periodic Programme Review (every five years).

Minor changes to module specifications are approved by the Associate Dean (Teaching) on behalf of the Faculty Board, and ratified by the University Curriculum Sub-Committee in accordance with the University's quality procedures.  Major changes are formally considered by the University Curriculum Sub-Committee.

All staff participate in the University's staff appraisal scheme, which helps to identify any needs for staff skills development.  Both probationary staff and those seeking promotion to Senior Lecturer are subject to a formal teaching evaluation scheme, administered by PD and accredited by the Higher Education Academy.

