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Convinced that this unique combination
could transform the traditional outdoor
poster advertising market, Litelogic looked
to the Integrated Products Manufacturing

KTN to help assess the technological and
commercial viability of its idea. So clear
were the initial results that Litelogic once
again called on the KTN, this time for its

consortium-building expertise, to take the
concept to the next level: a major
collaborative EU project. 

High-performance outdoor
advertising screens 
for Litelogic 

Case Study

Litelogic is already leading a global revolution in outdoor advertising thanks to its innovative
concept for high resolution display technology. But it has even more ambitious plans: to develop a
new standard of super-quality, ultra low-cost digital light-emitting diode (LED) screens networked
through sophisticated online advertisement management software. 

www.integratedproductsktn.org.uk



l i t e l o    i c™

If current billboard advertising really is
going to be replaced by a new generation
of outdoor digital screens on a widespread,
worldwide basis, what’s needed is a step-
change in their image quality, energy
efficiency, weight, durability and cost. The
feasibility study conducted by the KTN
investigated the key innovations that would
enable these advances. It explored how
novel power systems, rotating mechanics
and display technologies could be used to
produce very high quality colour static and
moving images without compromise in all
outdoor conditions.

‘Litelogic is committed to developing a
unique and financially viable way of
transforming the global outdoor advertising
industry,’ says Shahid Mughal, who
undertook the work on behalf of the KTN.
‘They recognise that commercial viability
will depend on being able to produce low
maintenance electronic and mechanical
components to build these outdoor display
units. Our extensive knowledge in these
fields has served them very well.’ Litelogic
also saw an opportunity to create an offline
digital marketplace in which advertisers of
all sizes and budgets could compete on an
equal basis, scheduling and booking
advertising in a more cost-effective way
than has ever been possible before.

Calling on its extensive knowledge of UK and
European capabilities, the KTN gathered
together a consortium to bid for EU funding.
Containing the skills and expertise Litelogic
needs to carry out the research and
development programme devised by the
KTN, the consortium is currently awaiting
news on its application. 

‘The Integrated Products Manufacturing KTN
is helping us pioneer the first truly scalable,
networked digital solution,‘ says Litelogic’s
Co-Founder and Innovations Director James
Sirmon. ‘The innovations involved mean we
can offer outdoor advertising companies a
product with the right screen quality at the
right price point for any roadside location
anywhere in the world.’

For further information about Litelogic
please visit www.litelogic.com

‘The Integrated Products
Manufacturing KTN is
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truly scalable, networked
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we can offer outdoor
advertising companies a
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screen quality at the right
price point for any
roadside location
anywhere in the world.’
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